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Our Unique Place in Retail

Consumer Engagement

Traffic, Sales + Profitability



We have the scale, strategy 
and capabilities to make 
Target a long-term winner.



2019 2024

Essentials

$13.1B

$18.6B

Hardlines

$12.6B

$15.8B

Home

$14.4B

$16.7B

Apparel +
Accessories

$14.3B

$16.5B

Beauty

$7.5B

$13.2B

Food + 
Beverage

$15.0B

$23.8B



~$30B
in growth over 
the last five years



#5
largest Frequency player 
in U.S. retail



Accelerating Investments Across 
Our Discretionary Categories



$50B+
annual sales in Hardlines, 
Home and Apparel





$5B+
in potential annual GMV 
within the next 5 years





350M
more guest trips to Target
in 2024 than in 2019



Advertising

Loyalty Benefits

Digital + In-Store Experience

Marketing



Double-Digit 
Growth



more members 
compared to 
a year ago

>4x





$2B

Double
its size over the next five years

potential to 

in annual value to Target

nearly



$15B+
expected sales growth 
over next five years



Today’s
Tarzhay



Everyday Discovery + Delight










