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(®) financial community meeting




$106B

in 2022




Quarterly Comparable Sales Growth

2017 2018 2019 2020 2021
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Accelerated Our Investments in
Our Team + Our Strategy







17 1800 Stores
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2021 ~2000 Stores
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How we run our stores is our
secret to growing digital sales.




19%

digital sales penetration
in 2021
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Continue to Build
on Our Strengths @
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We Have the Culture

We Have the Connections

We Care







Accelerating Investments in
What’s Next

Continuing to Deliver
What’s Now




8.9%

increase in
Q4 comp sales
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12.7%

increase in
2021 comp sales
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35% » 278

since 2019
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>

4%

increase in
traffic in 2020

>12%

increase in
traffic in 2021




337

after tax ROIC
in 2021
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Protecting Value

Growing EPS

Funding Strategic Investments

\Q
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Investing in Big Wins &
F.
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Guest Insights

A Accelerate capabilities in personalization
A Create an inspiring guest experience
ADrive value to our partners through Roundel
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Stores as Hubs

A Capacity
A Efficiency
Alnnovation
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Multi-Category Portfolio

0000®

Beauty + Food +
Essentials Beverage

Apparel Home Hardlines
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Long-Term Financial Algorithm
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/
Target is bigger and stronger...
growing on an even bigger base.
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Initiatives AND Capabilities

AND

Same-Day Services AND Stores as Hubs
r AND
AND
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